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162 Aware Visitors

88 Informed Visitors

13 Surveys Received

Executive Summary
Council endorsed the Draft Urban
Forest (UFS) Strategy 2020 on 24
November 2020 for the purpose of
public consultation. Following the
public consultation period, a peer
review of the Draft UFS 2020 was
undertaken and a revised Draft UFS
2023-2043 prepared in response to
submissions received and the
outcomes of the peer review.
The UFS will guide the City in
designing, managing, and improving
the urban forest to protect and grow
the urban forest canopy for the
wellbeing of our residents, enterprise,
and ecosystems. 
Described collectively as ‘urban
forest’, this vital asset includes
canopy cover from trees on public
and private land.
Leafy cover from tree canopy
benefits our entire City. From
protecting our environment, purifying
our air quality, providing homes for
birds and animals, and playing a vital
role in carbon sequestration; to our
social, psychological, and recreational
wellbeing, reducing the "urban heat
island effect” through natural shading
and cooling effects, reducing utility
costs, and increasing property values;
community benefits are vast and
varied.

To realise these benefits to the
community, economy and
environment, the City aspires to
achieve a target overall urban canopy
cover across the City of 30% by
2043. 
This target aligns with international
best practice targets for canopy
cover. 
Broadly, the goals of the UFS are
based on the pillars to Protect, Grow,
Engage, and Investigate. 
This provides a holistic and strategic
approach to achieving our aspirational
target.

The City of Kalamunda released the
updated Draft Urban Forest Strategy  
2023-2043 for public comment from
30 March 2023 to 5 June 2023.

The engagement attracted: 

3 Direct Submissions



Why do we need a Strategy?

pathogen management
public perception and perceived risks
limited influence on private land
competing priorities with utility
providers
changing urban environmental
conditions
ongoing budget constraints
climate change including temperature
changes and water availability
available space to plant
requirement to increase urban
density

To maintain, preserve and protect our
urban forest we face many challenges.
Some of these include:

In order to appropriately address these
issues and challenges, it is crucial that the
city establish a holistic urban forest
strategy to guide in the planned,
systematic and integrated approach to
managing the City’s urban forest.
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 When will the final version be
released?

The two-month community consultation
period closes on 5 June 2023. 
Feedback and suggestions will be
reviewed, updates made and the final
draft will go to Council for adoption in the
second half of 2023.
From there it is hoped that the adopted
Urban Forest Strategy will be available on
the City's website for download end of
2023.
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What are the goals of the draft
Strategy?

The City of Kalamunda is well known for
its bushland, forests, parks and leafy
streets. To realise these benefits to the
community, economy and environment,
the City aspires to achieve a target
overall urban canopy cover across the
City of 30% by 2043. This target aligns
with international best practice targets
for canopy cover. Broadly, the goals of the
UFS are based on the pillars to Protect,
Grow, Engage, and Investigate. This
provides a holistic and strategic approach
to achieving our target.

What is an urban forest?

Urban forest is a population of trees and
vegetation growing within an urban
setting for the purpose of improving the
liveability of that urban setting whilst
providing social, economic and
environmental benefits to the community
as a whole.
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City of Armadale
City of Belmont
City of Canning
City of Gosnells
City of Swan
Department of Biodiversity,
Conservation and Attractions
Department of Education
Department of Fire and Emergency
Services
Department of Health
Department of Local Government,
Sport and Cultural Industries
Department of Mines, Industry
Regulation and Safety
Department of Planning, Lands and
Heritage
Department of Premier and Cabinet
Department of Water and
Environment Regulation
Development WA
Environmental Protection Authority

Stakeholder
Promotion

Freight and Logistics Council
Housing Industry Association
Kalamunda Chamber of Commerce
Main Roads Western Australia
Metronet
Nature Reserves Preservation Group
Perth Airport
Property Council 
Public Transport Authority
Rotary Club of Kalamunda
Rotary Club of Perth
Shire of Mundaring
Shire of York
Tourism WA
Urban Development Institute of
Australia 
Urban Bushland Council
Water Corporation
Western Australian Local
Government Association (WALGA)
Western Australian Planning
Commission
Western Power

The City received direct feedback from the following agencies, groups and community
members:

Stakeholder Responses

The City made direct contact with the following stakeholders to inform them about the
Strategy and asked for feedback:

Department of Fire and Emergency
Services (pg 6)
Department of Planning, Lands and
Heritage (pg 6)
Department of Water and
Environment Regulation (pg 7)
Main Roads Western Australia (pg 7)
Tourism WA (pg 8)

Nature Reserves Preservation Group
of Kalamunda (pg 26)
Urban Bushland Council WA (pg 32)

 (pg 35)









Promotion Engagement Outcome

The City issued information regarding
the Strategy and encouraged people to
Have Their Say via:
EDM:
City Subscribers (2,423 email addresses)
– Promotion in May 2023. 
Social Media:
Promotional posts were published the
City's digital channels - with the most
popular post reaching 1,286 accounts.
Engage Portal:
The online engage project received 162
visits and 13 survey submissions.
Echo Newspaper:
We ran a 1/4 page advert in the March
issue which delivers both traditional and
digital reach

Engagement was open for two
months.
Promotion to the community was
weighted towards digital contact -
EDM, social media and website. 
Hard copy surveys were distributed
to libraries and the City's Admin
Building.
Those wishing to comment had to
read the Strategy. 

The City boosted awareness via
community groups including the
Wildflower Society of WA and the
Eucalypt Australia Community
Promotion to City email subscribers
received below-average open rate
and click through rate
162 unique visitors to the City's
engage portal indicating awareness
was being raised.
 Conversion rates dropped off here,
the assumption could be made for
positive sentiment towards the
Strategy.

Reviewing the community engagement
uptake, the following should be noted:

With this in mind, project engagement
key takeaways are: 

Raising Awareness
Community Promotion



Examples

Community Survey/Feedback Form
Social Media Awareness
Website Visability/Link
Media Release
Inclusion in City commissioned EDMs
Face-to-Face discussions led by
Project Team
Collateral was housed at libraries and
the City's Admin Building
Advert in local paper

Communications included:

City eNews Promotion: May 2023

Advertisement: Echo Newspaper March 2023

Promotion ... continued



Engagement
Overview

88 Informed Visitors

13 Surveys Received

103 Document Downloads

228 Total Page Visits

162 Aware Visitors
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